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PR Results

• ~ 506 Stories Released

• 75 News Briefings and 15 Press Conferences

• Editorial Coverage (print/digital)

• Broadcast Coverage (TV/radio)
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Total Mentions Over Time

• 32,589 total mentions: County of Monterey, 
July 1, 2022, thru June 30, 2023

• 27,550 total mentions: Pajaro, January 1, 2023, 
thru June 30, 2023

• Both spiked around 3/15/2023
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Value Equivalency: $3,000,000+

• $2,210,000 online news content

• $1,100,000 Television

• $525,000 Blogs
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Sentiment
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The sentiment graph shows the breakdown of Positive, Neutral, and Negative sentiments from the coverage 
obtained through the selected media monitoring search. The sentiment for each article is determined by a 
Natural Language Processing (NLP) tool that analyzes the key themes and subjects to assign sentiment. 
Essentially NLP uses artificial intelligence to subjectively analyze the reporters use of words to determine the 
sentiment of a news report. Negative sentiment takes into consideration editorial opinion.



Social Media Growth +58%

• 18,649 Facebook followers as compared to 
past year 6,578

• 5,042 Instagram followers as compared to past 
year 3,126

• 742 YouTube followers as compared        to 
past year 601

• 24,433 All Platform as compared                    
to past year 10,305 

Note-Twitter Data not available following the release                           of 
Twitter API v2.02 analytic

County Communications & PR Report July 1, 2022 – June 30, 2023

Social Media & 
Web

Source: Meta



Social Media Results

• 3,042 Published Posts/Stories to IG/FB

• 5,070,719 Likes (impressions are how many times people liked content)

• 5,623,465 Facebook/Instagram Reach (the number of 

times a unique account saw any content from or about our Page)

• 33,435 Comments
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Social Media Results
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Social Media Results
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Top FB/IG Social Post
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853,607 Post Reach with just these 3 posts.
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Website Results
• 6,963,695 co.Monterey.ca.us sessions

• Top visited pages
• Laguna Seca/WeatherTech-Raceway

• Library

• Health

• Public Works

• Winter Storms

• Top referral sources: 1. Google, 2. FB, 3. SLO Co Water, 4. 
KSBW, 5. our old server
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Website Results

• 218,900 Spanish page results

• Top visited pages opened using a device set to 
Spanish
• Behavioral Health

• Library

• Health

• Ag Commissioner

• Top referral sources: 1. Google, 2. Facebook
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Ad (PSA) Impressions: 
10 Million +
Advertising impressions are the number of times people saw content.

• Includes PSA (ads) created in Spanish, English 
and in many cases Indigenous language (when at all 

possible and within budget and time constraints)

• Print 256,506

• Television 5,085,670

• Digital 27,894

• Radio 5,493,601
Source: Nielson Data and Tapscan
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Highlights

• COVID -19 (4 spots produced)

• Disaster Service Workers post disaster       (2 spot 
produced)

• County Day-use Parks (1 spot produced)

• Total spots 8,770

• Fully half were no charge
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CAO Rundown

• 12 monthly issues 
published

• 12 CAO messages 
and over 75 
articles or news 
topics

• Total impression 
in 12 months: 
65,700
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Community Relations Reach
Partial listing of events and outreach. More than 50 events attended.

• Carnegie Hero’s Awards (lead for Natividad)

• Pajaro Job Fair

• Pajaro Town Hall meetings (3)

• 2023 Wildfire Season Meeting

• San Lucas Groundbreaking

• MCBC Elected Leaders Luncheons

• Laguna Seca Season Kick-off

• CAPIO & CSAC Annual Conf

• Mural Ribbon Cutting
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THANK YOU for your 
Commitment to County 
Communications
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