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OttoneLeach&Ray L

MATTHEW W. OTTONE ANNE C. LEACH GARY R. RAY

October 12, 2015

By Hand Delivery

David J.R. Mack

John Ford

Monterey County Planning Department
168 W. Alisal Street

Salinas, CA 93901

Re: PLN130352 — Carmel Canine Sports Center
Matter: 9037.004

Dear Mr. Mack and Mr. Ford:

After a review of the testimony presented before the Planning Commission hearing of
August 26, 2015, Carmel Canine Sports Center submits the following proposals in response thereto:

1. Water Use Baseline: Testimony was presented before and at the hearing regarding that the CEQA
baseline for water use should be the 10 year average with the fallow years included. CCSC has
reexamined its project to determine whether the project could operate with a reduced water
demand. CCSC has concluded that if the agricultural water usage is decreased, thereby converting
the irrigation of the hay crop to the dry farming techniques, the revised water demand for the
project will be 39.44 acre feet per year, which is .32 acre feet per year below the 10 year average
with follow years of 39.76 acre feet per year. Please see attachment 1 to this letter for further
clarification. It should be noted that the original project description was designed to fulfill an
obligation that CCSC has the Wolter Family Limited Partnership to not interfere with their pending
Appropriative Water Rights Application with the State Water Resources Control Board. However,
as stated above, the project can proceed with significantly less water use.

2 Lack of Analvsis on maximum number of dogs on-site at any one time. Friends of Quail assert that
since each member of CCSC will be entitled to register up to 6 dogs per membership, and the
average daily use of the facility will be 100 members, and the EIR should have analyzed the impacts
created by daily use of project site by 600 dogs. CCSC seeks to clarify the issue.

Although each membership will entitle the member to register up to six (6) dogs, each member will
not be permitted to bring any more than three (3) dogs with the member to the facility.
Consequently, the maximum number of dogs per day at the project facility site will be 300 dogs for
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non-special event days. The EIR has analyzed the maximum number of dogs on-site for a Special
Event Day of 300 dogs, and has identified impacts relate thereto. The impacts of daily use of 300
dogs (spread throughout the day) during non-special event days shall not be greater than the
impacts created by 300 dogs during event days, and therefore no further analysis under the EIR is
necessary.

Additional Factors to consider to support finding of Statement of Overriding Considerations. CCSC
submits the following articles and literature in support of a Statement of Overriding Consideration:

Letter from SMART (Salinas-Monterey Agility Racing Team) regarding the need for
additional locations required for agility trails and competitions.

An article regarding the current state of the Pet Services Industry Today, from Zoom Room
Dog Training.

It should be noted that a significant number of letters have been received by County staff from
members of the public testifying to the need for additional areas to exercise and train dogs. In
addition, there was substantial testimony at Planning Commission hearing regarding this issue as
well.

Finally, CCSC also submits the request for changes to the timing of certain conditions to address
concerns regarding the impact of certain aspects of CCSC'’s project. CCSC intends to open the facility
to tis members with minimal day-to-day normal operations without improvements, special events
and access to the Carmel River. CCSC requests that the conditions be modified as follows to allow
the use of the project site in a limited manner during this period of time. In addition. it is requested
that the conditions be modified to permit phasing of the project when there is sufficient capacity for
CCSC to begin other phases of the proposed project:

Phase One - CCSC requests that the following conditions be modified to require that the conditions
be met prior to the commencement of normal daily operations. Normal Daily Operations shall be
defined as activates defined in Section 2.6.1.2 of the Project Description in the Draft EIR, except
that all access by Members to the Carmel River area (outside the food safety fence) shall not be
permitted.

Conditions: 2,4,5,6,9,15,19, 24, 33, 39, 44, 45, 46, 47

Phase Two - CCSC requests that the following conditions be modified to require that the conditions
be met prior to the use of the project site for Special Events:
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Conditions 21, 34

Phase Three - CCSC requests that the following conditions be modified to require that the
conditions be met prior to the use by Members of the area outside the Food Safety Fence (Carmel

River and riparian area):

Conditions 16, 18, 19, 25, 26

Phase Four - CCSC requests that the following conditions be modified to require that the conditions
be met prior to the issuance of a building permit for the project site:

Conditions 26 - 32. 35, 36, 37, 40, 41, 42, 43,48, 49,50 51,52, 53

Very Truly Yours,
N kN
//'/L&. AN

Matthew W. Ottone

For OTTONE LEACH & RAY LLP
/mwo
cc: Clients



ATTACHMENT 1

Water Demand table (Table 2-4 from FEIR w/out strikeout)

Domestic 1.97
Reservoir 2.44
Irrigation /Agriculture 55803
Additional Landscaping 0.30
Livestock 0.50
Dog Rinse Stations 0.11
Total Water Use 63.35*

*Using Lee and Pierce’s water demand report figure unchanged

If we reduce Irrigation /Agriculture amount of 58.03 to 34.12 by removing:

15 acres of hay 23.18
Fruits and vegetables 0.73
New Irrigation / Agriculture total 34.12

Revised Total Water Demand without irrigating hay

Domestic 1.97
Reservoir 244
irrigation /Agriculture 34.12
Additional Landscaping 0.30
Livestock 0.50
Dog Rinse Stations C.11
Total Water Use 39.44
“Defensible 10 year average” 39.76
Total Water Use 39.44

Amount below average 0.32
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Dear Monterey County Board of Supervisors:

| am writing on behalf of the Salinas-Monterey Agility Racing Team. As a club that promotes
responsible dog ownership and also holds four to five agility competitions per year, we think having a
location like the Carmel Canine Sports Center is exactly what the tri-county area has needed for
many years.

Recently, there has been an increase in the number of Agility trials held in Monterey County. It has
always been a challenge to find a suitable location to hold these events. We have used Manzanita
Park for years but it has become more and more difficult to schedule our events there do to the
soccer and little league teams using the same areas. The park conditions have also deteriorated do to
the increase in usage.

We have used York schoo! a few times but most Public schools do not have the facilities that would
work for these types of events.

Again, having a place like the Carmel Canine Sports Center would be a safe and much needed place
to hold our events. Currently, a place like the CCSC doesn’t exist anywhere.

Sincerely, o
DENIEERE i
. . . L TN,
Diana Wilson, President | R
Salinas-Monterey Agility Racing Team, IE;' : &, =)
A non-profit 501(c }(4) California Corporation G‘\D‘ 50 ) ) «*
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Franchise Info
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Tell a Friend

The Pet Services Industry Today

The pet industry is an enormous and rapidly-growing market. In the past ten years, the industry has
experienced unprecedented growth from $23 billion to over $50 billion — that’s more than Americans
spend on movies, music and video games combined. In 2010, Americans spent $48.35 billion on their
pets, with a projection of $50.84 billion in pet expenditures in 201 1." This annual spending is
expected to hit $52 billion in the next two years, according to consumer research company Packaged
Facts, as cited by Forbes Magazine.

That is an absolutely staggering degree of growth given our nation’s overall climate of econonic
setbacks. The Forbes article continues to bring this point home: “an astounding 92% of pet owners
spent the same or more on their pets during the most recent recession period. Many pet owners are
even forgoing luxuries in their own lives in order to make sure their pets are living in the lap of
luxury.”” Financial experts now widely tout the pet industry as “apparently immune to recession.”
Even from 2008 to 2010, years that saw nearly every sector of America’s retail economy crumble, pet

spending was up by 11 9%.*

Indeed, the pet industry is the seventh largest retail industry in the U.S., exceeding the jewelry, candy.
toy and hardware industries. Moreover, after consumer electronics, “pet care is the fastest growing
category in retailing, expanding about 6% a year. Clearly, consumer demand in the pet industry is at

an all-time high.””

Specifically in terms of the pet services arena, dog training and pet care expenditures have increased
from $5.2 billion to $6.9 billion within the past three years with major growth now predicted for the
next five years.6 According to BusinessWeek, “Pet services is one of the fastest-growing [sectors] in
the pet industry, jumping 8 to 12% per year.”’

The 2011-2012 American Pet Products Association National Pet Owners Survey further reveals that
spending on treats, toys and accessories for dogs was up 30% in 2010, from $56 million to §73
million, and 10% of dog owners reported having hosted parties for their dogs. “The pet industry

continues to see unprecedented growth,” said APPA President Bob Vetere. “The survey reveals pet

owners are willing to spend money on their pets despite a downturn in the economy.”8

For one thing, our pets now have us outnumbered. There are over 380 million pets in the U.S.,
compared to a scant 300 million of us mere humans. This represents 63% of all U.S. households, and
40% own more than one pet. In terms of dogs, there are over 78 million dogs living as treasured pets
‘1 the United States.” These numbers continue to grow, in spite of economic hard times and setbacks
in many other sectors. We love our dogs, and statistics have clearly demonstrated that pet owners
would rather go without their own luxuries than skimp on their dog’s daily perks.

1 e st aaeinac indnoti_tadav/ 10/]2/2015
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However, the most overwhelming trend, which will continue indefinitely, is the population’s
emphasis on pets as members of the family.

The market for expanded pet services is increasing as the owner-pet dynamic continues to deepen.
PetSmart, the leading wholesaler of pet products, characterizes a large number of pet owners as pet
enthusiasts — people who are passionately committed to their pets and regard their pet as a family
member. These pet owners have a strong emotional bond to their pets and are the largest consumers of
pet services. The strong emotional commitment of these owners is acutely revealed in surveys by the
American Animal Hospital Association:

Survey of Pet Owners'™!!

Pet owners reported that they:

+ Give their pet a Christmas or Hanukkah present (100%)

« Consider their pet to have human-like personality traits (94%)
« Would be likely to risk their own life for their pet (93%)

» Provide daily exercise for their pet (80%)

» Include their pet in holiday celebrations (86%)

» Take their pet with them on vacations (67%)

+ Sing or dance for a pet (65%)

* Celebrate a pet’s birthday (63%)

« Take time off from work to care for a sick pet (53%)

» Spend more on their pet now than three years ago (53%)

* Prepare special meals for a pet (52%)

» Bring home vacation souvenirs for a pet (44%)

+ Take their pet to work (44%)

» Display a pet’s photograph at work (43%)

« Would select a dog over a human as their sole companion on a desert island (40%)

This commitment and attachment is especially strong for dog owners. Over 16 million dog owners
report that they are more attached to their dogs than to their best friend, and 5.4 million are as

attached to their dog as to their spouse.12 Many pet owners view their dogs as children wearing fur
clothes, and are increasingly interested in the emotional stability and happiness of their pets.

Since many American pet owners consider their dogs to be members of the family, they are now
lavishing unprecedented spending on their pets. Researchers have identified an emerging consumer
trend of “pet parents,” people who think of and treat their pets like children, and pet behavior
specialists have noticed many similarities between the two.

Pets are now most popular “with empty-nesters, single professionals, and couples who delay having
children. What unites these disparate demographic groups is a tendency to have time and resources to
spare.”13 In fact, the “fastest-growing groups of pet buyers, according to Consumer Products &
Services Trend Report, are empty nesters and young professionals who postpone starting families but
want a substitute.”"*

Another recent survey found that “nearly 90% of women consider pets members of their

family.” (This same report also studied spending patterns among women - a critical demographic for
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us, since over half of American women 18-49 own at least one dog — finding that “eighty-nine percent
of women indicate they will spend the same amount or more on their pets in the next 12 months,

while 24 percent plan on spending more money.”")

The sophisticated, family-friendly, fun atmosphere of the Zoom Room caters directly to this trend,
and provides owners with the best possible play and learning experiences with their dogs. And a
Zoom Room franchise taps into yet another critical trend in our current economy.

For the last few years, Entrepreneur Magazine has been consistently ranking pet franchises on its
annual franchise hotlists. Entrepreneur’s forecast for 2009 singled out a mere eight franchising
categories holding special promise, among them pef service franchises. Here’s what they have to say:
“In tough times, pet owners tend to scrimp on pet toys and products, but they still shell out the dough
to ensure that their pets stay healthy and happy. While growth in the pet retail sector seems to have
come to a standstill, franchises offering pet services like training, day care and grooming are at the

head of the pack.”16

: “Industry Statistics & Trends.” 2011-2012 National Pet Owners Survey, American Pet Products Association. 2011.
? Mann, Paul. “How the Rich Pamper Their Pets.” Forbes Magazine. Jan. 15, 2008.

* Morais, Richard C. “Dog Days.” Forbes Magazine. June 21, 2004.

* Warren, Ellen. “Despite recession, we still indulge our pets.” Chicago Tribune. Apr. 29, 2010.

s Mann, op. cit.

¢ American Pet Products Association, op. cif.

7 «Pet Economy: Pet Owners Spend to Spoil Their Pets.” BusinessWeek TV. Dec. 21, 2007.

¥ American Pet Products Association, op. cit.

° American Pet Products Association, op. cit.

1042004 Pet Owner Survey.” American Animal Hospital Association. 2004.

" Scott, Ph.D., I.D., Gini G. “The Pet Industry Today.” 2001.

12 «pet Statistics.” American Pet Association. 2006.

'3 Brady, Diane, and Christopher Palmeri. “The Pet Economy” (cover story). BusinessWeek. Aug. 6, 2007.

" Morais, op. cit.

13 «New Lifetime Networks ‘FemiNation’ Survey Finds 89 Percent of Women 18-49 will Spend as Much or More on Pets
Next Year Despite Economic Downturn.” Entrepreneur Magazine. Dec. 8, 2008.

'S Wilson, Sara. “Franchising Hot Spots: Which franchise categories hold the most promise for 20097 Entrepreneur
Magazine. January 2009.

Canines vs. Caffeine

The American Kennel Club has released an article that directly addresses the topic of how well a dog
service business can not just weather the current economic storm in America, but downright ride the
waves with brilliant success. We’ve reprinted the article here for your edification and enthusiastic
enjoyment:

AKC Survey Finds Dog Owners Willing to Kick Caffeine Addiction for Canine Affection —
Current Economic Woes No Competition For Americans’ Dedication to Their Dogs'
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A survey conducted this month by the American Kennel Club shows that despite a tough economy, pet
owners are willing to sacrifice many daily luxuries to provide for the needs of their canine
companions.

The survey of over 1,000 people on www.akc.org found that more than 96% of respondents with a
taste for gourmet coffee would give up their latte habit to save money for their dog’s expenses. Ninety
-seven percent also said they would forego massages or spa treatments in order to afford a vet bill,
and nearly 79% would cancel a teeth whitening appointment so that Fido could have his annual teeth
cleaning.

One respondent would give up “pretty much anything. I need the gym and I need the Internet,
everything else is fair game.”

“In general people are more dedicated to their dogs than ever before. No doubt dogs bring comfort
and stress relief to many people during this difficult time,” said AKC spokesperson, Lisa Peterson.
“This is reminiscent of what we saw during hurricane Katrina. With people facing great hardship,
many remained so loyal to their pets that they were willing to risk their lives. Our survey
demonstrates that they are also willing to forgo some of life’s luxuries for the welfare of their pets.”

The survey also found that with the holidays coming up, most dogs can still be assured that they will
find a bone under the tree. More than 69% of respondents would cut back on gifts for their friends or
extended family before they would skimp on holiday gifts for their dog. Nearly 9% would even scale
back on gifts for their spouse before cutting back on presents for their dog.

Healtheare is another area that dedicated pet owners seem to be consistent about. PetPartners, Inc.,
provider of the AKC Pet Healthcare Plan, says that sales rates are holding up and owners are
renewing their policies in consistently high numbers. This shows that pet owners view pet insurance
as a way to manage their pet’s health care costs.Some dog owners have even opted to purchase health
plans for their dogs over themselves. One survey respondent admitted, “My Cavaliers have health
insurance, however, I do not.”

Holiday Gifts

« 81% of respondents purchase gifts for their pups during the holidays
. 69% spend up to $50; 24% spend $50-100; only 3% spend more than $150
« 59% expect to spend the same amount on gifts for their dog as they did last year

Giving up Like for Like

.« 67% would cancel their travel plans if they could not afford to pay to board their dog.

« 65% would regularly eat Ramen noodles before they would skimp on their dogs high quality
food.

« 59% would perm or color their own hair in the kitchen sink in order to keep Fido’s
appointments at the groomers.

Cutbacks Owners Are Willing to Make For Their Dog

« Eat more meals at home (97%)
« Cancel gym membership (72%)
« Cancel cable or satellite service (50%)
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« Curb spending on new clothes (94%)
» Push back plans for home remodeling (89%)
« Forgo buying new car or buy a less expensive model (88%)

Money Saving Techniques

« 529% look for sales and/or clipping coupons before shopping for pet products
- 48% are purchasing fewer toys/treats and other non-essential dog supplies
+ 34% have begun buying dog food in bulk

© 2008 American Kennel Club

! «Current Economic Woes No Competition For Americans” Dedication to Their Dogs.” American Kennel Club. Dec. 8,
2008.

Where's the nearest Zoom Room?

Want to learn even more about the Zoom Room and what we can do for you and your dog? Swing on
by! We'd love to meet you! The button below will help you find the location of the nearest store,
along with the phone number if you'd like to give us a ring.

Find a Location Near You

Overview

« About Us

« FAQ

* Blog

 Franchise Information
 Pet Supplies

« Dog Birthday Parties
+ Indoor Dog Park

Dog Training

+ Training Philosophy
« Dog Agility

+ Obedience Training
« Puppy Classes

« Dog Tricks

» Therapy Dog

» Dog Training Tips

Contact
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» Find a Location
« Contact Us
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