
EXHIBIT C 
Summary of Comments 

Planning Commission Special Events Workshop (October 26, 2016) 

Board of Supervisors 
December 13, 2016 
Page 1 of 1 
 

 
Planning Commissioners’ comments to note below:  

• Support events with public review process.   
• Responsibility of community event coordinators to engage - don’t assume nothing needed. 
• If a permit is not explicit to use (relative to events) or thresholds, then what can be reasonably 

expected by the public?   
• Need to define what is “reasonable” based on scale and frequency.   
• Threshold would be the degree of impact felt – such as impacts spilling off the property (e.g. 

traffic, safety, parking, noise) 
• Important to define how/when public can engage to discuss how impacts (e.g. traffic) will be 

addressed.  
• PC asked to give a voice to the community – feel responsible to the community that feels the 

impacts.  
 

Correspondence submitted to the Commission is attached. 
 

Comments provided by members of the public are summarized as follows: 
• Need to clearly define an “event” 
• All types of events (e.g. weddings, bike events, car week, etc) have impacts on neighbors and 

the community that should be addressed 
• Hospitality is important to Monterey County 
• Events provide economic benefit to the County ($2Billion annually, employs 22,000 people) 
• Events are important fund-raising venues for non-profit organizations 
• Don’t over-regulate events to the point that we start to lose them 
• Consider impacts of regulating/limiting events to employees, owners, investments made in 

properties 
• Develop new regulations for events in Monterey County 
• Don’t add a burdensome process or fees 
• Concern was expressed over the County’s staffing levels to be able to evaluate regulations 

and process permits 
• Wine business-related events at vineyards should be allowed, and should be distinguished 

from “special events” 
• Distinguish between commercial versus residential properties and events 

o Commercial entities are set up for events and should be allowed to have them 
o Consider limiting or prohibiting events on residential properties 

• County can’t after-the-fact place limits on events for venues whose permits don’t provide 
limits (example provided of Chateau Julien v. County of Monterey) 
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Additional 

Correspondence 
October 20, 2016 8:00 a.m. through October 25, 2016 5:00 p.m. 

REF150053/REF150054 

(Events) 

 

Contact Info: 
Carl P. Holm, AICP, RMA Director 

Resource Management Agency  
168 W. Alisal St., 2nd Floor 

Salinas, CA 93901 
(831)755-4879 

 

 



From: Holm, Carl P. x5103
To: Nickerson, Jacquelyn x5240
Cc: Onciano, Jacqueline x5193; Beretti, Melanie x5285; Swanson, Brandon xx5334; Guertin, John P. x6654
Subject: Fwd: Vineyard Event Distinctions
Date: Sunday, October 23, 2016 10:59:54 AM
Attachments: Monterey County Vineyard Event Distinction10.13.16-signed.pdf

ATT00001.htm
Summary-table-other-jurisdictions-20150812.pdf
ATT00002.htm
Napa Marketing Events Reso #2010-48 (3).pdf
ATT00003.htm

Please send out to PC re events item. 

Sent from Carl Holm

Begin forwarded message:

From: "Kim Stemler" <kim@montereywines.org>
To: "Holm, Carl P. x5103" <HolmCP@co.monterey.ca.us>
Cc: "John Bridges (jbridges@fentonkeller.com)" <jbridges@fentonkeller.com>,
"nisakson@mbay.net" <nisakson@mbay.net>, "mshea@bernardus.com"
<mshea@bernardus.com>
Subject: Vineyard Event Distinctions

Hi Carl,
I hope you had a wonderful trip.

Attached is a letter following up on our conversation about vineyard events
distinctions along with supporting documents from other communities.

I look forward to hearing back on your thoughts and please let me know if
you have any questions.

Thank you!

Warmly,
Kim Stemler
Executive Director
Monterey County Vintners & Growers Association
536 Pearl Street
Monterey, CA 93940
Montereywines.org
831-375-9400

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=26A40AD1CB2746B8ABE3B29C18E954C3-HOLM, CARL
mailto:NickersonJ@co.monterey.ca.us
mailto:oncianoj@co.monterey.ca.us
mailto:BerettiM@co.monterey.ca.us
mailto:SwansonB@co.monterey.ca.us
mailto:GuertinJP@co.monterey.ca.us
mailto:kim@montereywines.org
mailto:HolmCP@co.monterey.ca.us
mailto:jbridges@fentonkeller.com
mailto:jbridges@fentonkeller.com
mailto:nisakson@mbay.net
mailto:nisakson@mbay.net
mailto:mshea@bernardus.com
mailto:mshea@bernardus.com
http://montereywines.org/
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October 13, 2016 
 
Carl Holm 
RMA Director  
168 West Alisal Street, Second Floor 
Salinas, CA 93901 
 
RE: Monterey County Vineyard Event Distinction 
 
Dear Carl,  
This letter follows up on a conversation we had about creating the administrative distinction between the 
types of vineyard events that would require a special event/assemblage use permit and those that would 
not.  
 
RECOMMENDATION: 
Using language from the Interpretive Guidance on Marketing Activities for Wineries (Resolution no. 2010-
48 from the Napa County Board of Supervisors) to inform this clarification, we recommend the following: 
 


Type of 
Vineyard 


Event 
Business Related Special Event 


Definition “Activities for the education and development 
of customers and potential customers” along 
the value chain. These vineyard activities are 
organic, routine, and ancillary to viticulture use 
and are part of the normal business practices in 
the wine growing industry.” 
 


“Cultural and social events where the 
primary focus is on non-wine related 
activities, not the education and 
development of customers.” 


Examples Vineyard tours, education, wine sampling, 
and/or meals in vineyard for: 


• Industry: Grape Buyers, Staff 
• Trade: Sommeliers/ Restaurateurs 
• Media 
• Consumers: Wine Club Member 


Appreciation Receptions, Wine 
Shipment Pick-up Opportunities 


• Industry Wide Educational Events: 
Vineyard Tours 


• Wine/Business Related Events  
 


• Leasing the property for an event 
that is for a non-wine business 
event, such as: 
 * ABC Widget Company’s Annual 
Summer BBQ 
• Weddings, wedding 


rehearsals, anniversary parties, 
birthday parties, special 
celebrations 


• Carnivals, festivals, races and 
circuses 


Permit 
Required 


Exempt/Principally Permitted Special event/assemblage use permit - 
TBD 
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BACKGROUND: 
Viticulture and vineyards are principally permitted uses in many zoning districts within the County. From 
vine to glass, the activities in a wine’s value chain, the process by which value is added to the grapes, are 
inexorably linked. Vineyards exist to grow and sell grapes and these grapes would not have a market 
without the subsequent production, marketing, and sales of wine. Further, grape growing is much more 
highly differentiated than row crops because the region, appellation, and vineyard of origin can 
significantly impact the value of the grapes and wine. 
 
Because place of origin is critical in the economic value of grapes, providing an experience of place to the 
various groups along the grape to wine value chain is important. As a normal course of business, this 
exposure happens through physical visits to vineyards. Growing processes and protocols, soil types, micro 
climates, and harvest procedures can most effectively be showcased on-site at a vineyard. It is common 
industry practice to host such experiences for industry, trade, media, and wine clubs in the vineyards. 
Such vineyard visits are routinely coupled with wine samplings and a farm-to-table dining experience.   
 
These vineyard activities are organic, routine, and ancillary to viticulture use.  It is the “nature” of the 
activity rather than size or frequency that distinguishes ancillary viticulture activities from “special 
event/assemblage of people” activities. These are not “special events” as would be use of the vineyard as 
an “event setting” only – i.e., for a wedding or non-wine corporate event.  Nor are these vineyard 
activities “assemblages of people” as described in the Zoning Ordinance. In practice there is no numeric 
limit in either size or frequency to such ancillary activities.    
 
Public exposure of a vineyard is not only normal and routine but it is an integral and critical component of 
viticulture operations.  Familiarity with the vineyard translates to recognition of the vineyard designation 
on the label (in addition to the appellation and larger region) and ultimately the sale of vineyard products 
(e.g., grapes/wine) to winemakers and the public (e.g., sales of label wine in stores and restaurants).  In 
fact, for many consumers, a personal vineyard experience is of equal or greater importance than wine 
tasting in terms of brand/label awareness and affinity.  And, of course, such “in the field” experiences not 
only benefit the particular vineyard being visited but the general Monterey County wine region. 
 
As with any business activity in vineyards or any other place of business, other applicable regulations 
(e.g., fire and health dept. rules) will be complied with at all times. 
 
For your reference, attached are the following: 


• Napa resolution regarding interpretive guidance 
• Summary table of other jurisdictions prepared by Sonoma county 


In general, other regions have more wineries than we do and they are often contiguous to their 
vineyards, so there is limited vineyard only policies. That being said, these are still useful resources. 
 
Please let me know if you have any additional questions.  I look forward to hearing back from you. 
 
Warm Regards,  
 
 
Kim Stemler 
Executive Director 
Monterey County Vintners & Growers Association 
kim@montereywines.org      831.375.9400 or 831.915.6621 


           kim Stemler















Winery Working Group 
Summary of Other Jurisdictions


County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Authority Ordinance (adopted 1990; 


amended in various years)
Agricultural and Winery 
Corridor Plan (adopted October 
26, 2010)


Ordinance (adopted December 2, 
2014)


County Code (updated July 
2014)


Ordinance (adopted 2008; 
amended 2012 and 2014)


Ordinance (adopted January 16, 
2009)


Ordinance (adopted in 1992; 
amended in 1995)


Draft Ordinance Ordinance (adopted November 
4, 2014)


Ordinance (adopted August 4, 
2010; in process of being 
amended)


Size 
thresholds


Small <20,000 gal/yr
Large >20,000 gal/yr (> 8k 
cases)


No thresholds Small < 10,000 cases/yr
Medium > 10,000 cases/yr
Large - any winery with events > 
250 persons


Small < 21,000 cases/yr 
  < 15,000 sq ft
Large > 21,000 cases/yr
   > 15,000 sq ft


Small < 20,000 cases/yr                                                                                                                               
Large > 20,000 cases/yr


Micro-winery  < 250 gal/ac of 
vineyard
Winery - no size thresholds


No thresholds Small < 20,000 sq ft max
Medium < 20,000 sq ft max 
Large - max size est. by use 
permit


Small - 201 - 36,000 gal/yr (15k 
cases)
Medium > 36,000 - 99,000 gal/yr  
(42k cases)             
Large  > 100,000 gal/yr (> 42k 
cases)


Wholesale or Boutique < 12,000 
gal/yr (5k cases) 
Small < 120,000 gal/yr (50k 
cases)
Large >120,000 gal/yr (>50k 
cases)


Minimum Site 
Area


Small - 4 ac min
Large - 10 ac min


None None  None Winery - 4.6 ac min; min 1 ac 
vineyard
Small event center - 10 ac < 100 
people
Medium event center - 20 ac < 
200 people
Large event center - 40 ac < 400 
people  


By right:
Micro - 5 ac min
10 ac min w/5 ac vineyard in ag 
zones
20 ac min w/5 ac vineyard in non-
ag zones 
Use Permit >10 ac w/5 ac 
vineyard in non ag zone


None Small > 2 acres vineyard
Medium > 20 acres > 10 acres 
vineyard
Large > 40 acres > 20 acres 
vineyard


Small - 5 ac min
Medium/Large - 10 ac min


Boutique or Wholesale               
< 1 ac - 1,000 sf
1-2 ac - 1,500 sf
2-4 ac- 2,000 sf
for every ac over 4 ac   +200 sf 
up to 5,000 sf max
Small/Large - no min


Setbacks 600' setback on arterial roads


300' setback on other roads 
including private roads


100' from property line and 200' 
from existing residences all 
winery structures and outdoor 
use areas


200' from property line and 400' 
from existing residences for 
wineries with public tours, 
tasting, retail sales, or special 
events


None specified None specified 200' setback from streams; > 20 
acre lot size; < 2.5 ac max used 
for structures


100' from property line 200' 
from residence not owned by 
applicant for winery


200' from property line 400' 
from residence not owned by 
applicant for winery with 
tasting and events


Special event setback of 1,000 ft 
from residential zone


Special event setback of 1,000 ft 
from residential zone


300' from roads


300' to property line of existing 
residence (if residence is 
setback 200' can be reduced to 
100')


None specified


Tasting Room Small - no public tours, no 
wine tasting, no retail sales, no 
public events                                                                                                                      
Large -by  use permit


Accessory to winery only Accessory to winery only 


Off-site tasting room - use permit


Accessory to winery only: 
includes wholesale, retail sales, 
wine tasting and winery tours


Allowed with zoning clearance 
or conditional use permit


Micro - no public tasting, sales, 
tours accessory to a winery only
Allowed by right on lots
  > 10 ac in ag zones
Allowed by use permit 
  > 10 ac in non-ag zones 


Accessory to winery only
Located withnin200" of winery
Limit to 1 per site
Wineries may share a tasting 
room


Small - not allowed
Medium - not larger than 600 sq 
ft or 10% of winery structure 
area
Large - size est. by use permit


No more than 30% of wine 
production area (retail sales 
max 500 sq ft)


Wholesale - not allowed
Boutique - 1 tasting/retail sales 
room allowed


Visitors Events < 150 visitors Small - may include limited public 
gatherings and promotional 
events


< 150 allowed by right 50 - 250 persons at one time 
allowed by right > 20 ac or > 10 
ac in ag zones


Small - not allowed except for 
trade members
Medium:
 < 40 acres < 50 visitors


>250 persons by use permit  > 40 acres < 80 visitors
Large < 80 visitors 


Visitor Hours Events end by 10:00 pm No standard - by use permit Use Permit if ends after 10 pm Wineries: by use permit
Ag Event Centers: 10am-10pm 
(Fri-Sat), 10am-8pm (Sun-
Thurs)


By use permit By use permit 10:00 am - 6:00 pm
winemaker meals until 10:00 pm


Events shall end by 10 pm Wholesale - not allowed
Boutique - 10am-legal sunset (7 
days/week)
Small - by minor use permit


Food Service Commercial kitchen w/use 
permit
Food and wine pairing allowed                                                                                                                              
No menu options, no meal 
service such that the winery 
functions as a café or 
restaurant


With Permit (Ministerial or 
Administrative):
Use must be incidental, related, 
and subordinate in nature to 
the winery
Located in same structure
Max 1500 sq ft of kitchen and 
dining area (including outdoor 
dining)
Catering kitchen


Commercial kitchen allowed 
ancillary to winery operations


Restaurant allowed in 
Agricultural Commercial Zone


Allowed as Agricultural Event 
Center Conditional Use Permit.
Restaurants are not allowed


Snack foods during wine tasting 
allowed
Commercial kitchen > 20 acre 
parcels                                                                                                                              
Dining facilities by use permit


Small - Not allowed except for 
members of the trade
Medium/Large May be allowed


Commercial kitchen allowed for 
events and shall not be used as 
a restaurant


Boutique Winery: sales and 
consumption on-site of pre-
packaged food or catering
Small Winery: outdoor eating, 
max 5 tables, no more than 20 
people







County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Event 
Definitions


Marketing of wine: activity 
conducted at a winery for the 
education of customers and 
may include cultural and 
social events (may include 
food service such as food and 
wine pairing)
Business events can be 
marketing of wine if part of 
approved marketing plan


Winery-related Events: 
Fundraising events; Winemaker 
Dinners; Weddings
Private Winery Events: 
Company Holiday Party; 
Employee-Related Private 
Parties


Industry/Marketing events: any 
activity to market wine and 
winemaking, barrel tasting, wine 
club dinners, passport, harvest 
festivals and industrywide.
Small events: < 50 persons
Medium events: < 250 persons
Large events: > 250 persons
Private events: includes fund 
raising for non profit 
organizations


Small event 12 events/yr, < 150 
attendees, 
< 100 vehicle trips
Site Plan Review required


Large event > 12 events/yr
> 150 attendees
 > 100 vehicle trips
Minor Use Permit required


Marketing events: intended for 
promotion and sale of facility's 
products


Special events: charitable events, 
promotional events, facility 
rentals events (weddings, parties, 
company picnics, and reunions)


Special event: any event with 50 
or more attendees including 
concerts, weddings, winemaker 
dinners, and advertised events 
(including fund raising, but not 
industry-wide events)


Winery special event: > 80 
people including amplified 
sound, weddings, concerts, 
fund raising events; does not 
include industry-wide events


Accessory Winery event: 
promotes and marketing of 
wine and wine industry may 
(includes wine release parties, 
barrel tasting, and wine club 
activities)
Marketing event: include 
weddings and concerts; may 
include food service


Agricultural 
Promotional 
Events


No more than 3 consecutive 
days                                                                                                                            
< 50 persons/day License not 
required                                                                                                                              
License required:                                                                                                                              
> 50 persons/day; amplified 
sound;  6 days/yr; 
50 - 400 persons/day; 6/yr;                                                                                                                              
> 400 persons/day; 3/yr; 


For Winery-related Events:
Allowed up to 150 people
With Permit (Administrative): 
Allowed from 151-500 people
With Special Event Permit 
(notice and referral): Allowed 
over 500 people


Industry/Marketing events: 12/yr 
allowed; use permit required for 
additional events
Small events: allowed if lot is 5 
acres or larger
Medium events: 12/yr
Large events: use permit required
Private events: no limit


Wineries: 
2 events/yr temp use permit
6 events/yr w/use permit


Agricultural Event Centers: 26 
events/yr or as est. by Use 
Permit


Non ag events: 48/yr
 <50 people do not count; 
< 250 people allowed
by right in ag zones > 10 ac
allowed by use permit in non-ag 
zones > 20 ac 


Non ag "special" events: more 
than 48/yr > 250 people at one 
time allowed by use permit on > 
10 ac in ag zones


<  6 events < 80 people minor 
use permit
> 6 events or > 80 people use 
permit 


For all: 20 ac min 
limited to 40 days/yr


Outdoor amplified sound only 
from 10 am-5 pm


Small - Not allowed
Medium - Max 4 winemaker 
meals/yr
Large - Max 6 winemaker 
meals/yr


Small: 12 events/yr, 150 people
Medium: 15 events/yr, 300 
people
Large: 20 events/yr, 300 people
Industry events and Accessory 
winery events are not included 
in the total number of events


Wholesale Limited Winery, 
Boutique Winery: Not allowed
Small Winery: Allowed, with 
standards


Industry-wide 
Events


Not mentioned Allowed See above See above Not mentioned See above Not mentioned All max allowed 4/yr                                                                                                                               
small < 50 visitors max
medium: 
 < 40 acres  <100 visitors; 
 > 40 acres <150 visitors
large < 200 visitors industry-
wide or ag promo event


Other Events 
(weddings, 
private 
parties, 


No weddings. Events must 
related to wine education.


For Weddings and Charitable 
Dinners, see 
Special/Agricultural 
Promotional Events)
For other events: Allowed


Allowed as Agricultural Event 
Center w/Use Permit


Facility rental
12/year < 20 acres
24/year > 20 acres


See Special Events Small/Medium: Not allowed
Large: Max 12/yr with use 
permit


corporate, 
charitable)
Cooking 
Demonstra-  


None allowed for Agricultural Event 
Center


small/medium - not allowed
large by use permit


tions


Parking No standards


Reviewed individually with use 
permits


Development Plan required


Included requirements: 1 space 
per employee; visitor parking  = 
2.5 persons/vehicle with 
enough for max capacity; event 
(> 20 persons) requires 
adequate on-site or off-site 
parking


1 space/1,000 sf of warehouse 
area 
1 space/200 sq ft of tasting room 
area


Medium/Large wineries also need 
1 space per 3 attendees for events


Must be on-site


Special events, weddings, 
marketing promotional events 
may use temporary overflow 
parking


Small - min 5 spaces
Large - 1 space/300 sf of tasting 
rm/office
1 space/1,500 sq ft of 
production area 
1 space/2.5 people for events
Agricultural Event Center: 1 
space/2.5 people, 1 space/FTE


Permanent parking required for 
winery, tasting room, and 
accessory uses
Temporary parking can be 
unsurfaced
All parking must be on-site and 
meet fire code requirements


400 sf/car
Larger projects conditioned on 
parking plan and events
no parking on any adjoining 
ROW


Parking plan for special events 
to include a parking 
coordinator for events attended 
by 100 or more persons


Parking attendant Boutique - min of 6 spaces, min 
of 3 employee spaces, no off-
site parking allowed


Noise Noise standards
65 dBA
60 dBA for events


Noise standards Noise standards Noise standards Noise standards None 65 dB at property line Outdoor amplified sound 
ceases at 7 pm (inner-rural 
areas) or 10 pm (rural areas)


Outdoor amplified sound per 
use permit
Permitted 10am-9pm


Noise standards
Boutique - amplified sound is 
not allowed


Enforcement Annual audit of % of use 
permit; annual fee


Enforcement Plan required 
prior to effective date


            


                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                        
                                                                                                                     


                                                                          


                                                                                             







County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Misc Categorically exempt 


allowance for small wineries 
(20,000 gallon production)


Must have adequate septic 
capacity for maximum number of 
visitors


Agritourism: for the enjoyment 
and education of visitors, 
guests, or clients. Uses include, 
wine tasting, sale of local 
agricultural products, and event 
centers that accommodate 
weddings, music, and limited 
dining.


Agricultural Event Center: 
facility located on agriculturally 
zoned land that has an ongoing 
agricultural use that provides a 
facility for any type of social 
gathering  and consisting of 
multipurpose meeting and/or 
recreational facilities, typically 
consisting of multipurpose 
rooms and a kitchen that are 
available for use by various 
private groups for activities 
such as weddings, parties, 
receptions, etc.


50% local fruit required Principal access driveway shall 
be located  on or within one 
mile of an arterial


Outdoor tanks require 100% 
screening


 Marketing Calendar shall be 
filed with the Community 
Development Department on a 
biannual basis and updated 
monthly as needed; must be 
kept on-site at all time


Fruit requirements:
Wholesale Limited Winery: up 
to 75% of fruit may be imported
Boutique Winery: 75% grown in 
the County, 25% grown on-site
Small Winery: 50% grown in the 
County, 25% grown on-site
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October 13, 2016 
 
Carl Holm 
RMA Director  
168 West Alisal Street, Second Floor 
Salinas, CA 93901 
 
RE: Monterey County Vineyard Event Distinction 
 
Dear Carl,  
This letter follows up on a conversation we had about creating the administrative distinction between the 
types of vineyard events that would require a special event/assemblage use permit and those that would 
not.  
 
RECOMMENDATION: 
Using language from the Interpretive Guidance on Marketing Activities for Wineries (Resolution no. 2010-
48 from the Napa County Board of Supervisors) to inform this clarification, we recommend the following: 
 

Type of 
Vineyard 

Event 
Business Related Special Event 

Definition “Activities for the education and development 
of customers and potential customers” along 
the value chain. These vineyard activities are 
organic, routine, and ancillary to viticulture use 
and are part of the normal business practices in 
the wine growing industry.” 
 

“Cultural and social events where the 
primary focus is on non-wine related 
activities, not the education and 
development of customers.” 

Examples Vineyard tours, education, wine sampling, 
and/or meals in vineyard for: 

• Industry: Grape Buyers, Staff 
• Trade: Sommeliers/ Restaurateurs 
• Media 
• Consumers: Wine Club Member 

Appreciation Receptions, Wine 
Shipment Pick-up Opportunities 

• Industry Wide Educational Events: 
Vineyard Tours 

• Wine/Business Related Events  
 

• Leasing the property for an event 
that is for a non-wine business 
event, such as: 
 * ABC Widget Company’s Annual 
Summer BBQ 
• Weddings, wedding 

rehearsals, anniversary parties, 
birthday parties, special 
celebrations 

• Carnivals, festivals, races and 
circuses 

Permit 
Required 

Exempt/Principally Permitted Special event/assemblage use permit - 
TBD 
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BACKGROUND: 
Viticulture and vineyards are principally permitted uses in many zoning districts within the County. From 
vine to glass, the activities in a wine’s value chain, the process by which value is added to the grapes, are 
inexorably linked. Vineyards exist to grow and sell grapes and these grapes would not have a market 
without the subsequent production, marketing, and sales of wine. Further, grape growing is much more 
highly differentiated than row crops because the region, appellation, and vineyard of origin can 
significantly impact the value of the grapes and wine. 
 
Because place of origin is critical in the economic value of grapes, providing an experience of place to the 
various groups along the grape to wine value chain is important. As a normal course of business, this 
exposure happens through physical visits to vineyards. Growing processes and protocols, soil types, micro 
climates, and harvest procedures can most effectively be showcased on-site at a vineyard. It is common 
industry practice to host such experiences for industry, trade, media, and wine clubs in the vineyards. 
Such vineyard visits are routinely coupled with wine samplings and a farm-to-table dining experience.   
 
These vineyard activities are organic, routine, and ancillary to viticulture use.  It is the “nature” of the 
activity rather than size or frequency that distinguishes ancillary viticulture activities from “special 
event/assemblage of people” activities. These are not “special events” as would be use of the vineyard as 
an “event setting” only – i.e., for a wedding or non-wine corporate event.  Nor are these vineyard 
activities “assemblages of people” as described in the Zoning Ordinance. In practice there is no numeric 
limit in either size or frequency to such ancillary activities.    
 
Public exposure of a vineyard is not only normal and routine but it is an integral and critical component of 
viticulture operations.  Familiarity with the vineyard translates to recognition of the vineyard designation 
on the label (in addition to the appellation and larger region) and ultimately the sale of vineyard products 
(e.g., grapes/wine) to winemakers and the public (e.g., sales of label wine in stores and restaurants).  In 
fact, for many consumers, a personal vineyard experience is of equal or greater importance than wine 
tasting in terms of brand/label awareness and affinity.  And, of course, such “in the field” experiences not 
only benefit the particular vineyard being visited but the general Monterey County wine region. 
 
As with any business activity in vineyards or any other place of business, other applicable regulations 
(e.g., fire and health dept. rules) will be complied with at all times. 
 
For your reference, attached are the following: 

• Napa resolution regarding interpretive guidance 
• Summary table of other jurisdictions prepared by Sonoma county 

In general, other regions have more wineries than we do and they are often contiguous to their 
vineyards, so there is limited vineyard only policies. That being said, these are still useful resources. 
 
Please let me know if you have any additional questions.  I look forward to hearing back from you. 
 
Warm Regards,  
 
 
Kim Stemler 
Executive Director 
Monterey County Vintners & Growers Association 
kim@montereywines.org      831.375.9400 or 831.915.6621 

           kim Stemler













Winery Working Group 
Summary of Other Jurisdictions

County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Authority Ordinance (adopted 1990; 

amended in various years)
Agricultural and Winery 
Corridor Plan (adopted October 
26, 2010)

Ordinance (adopted December 2, 
2014)

County Code (updated July 
2014)

Ordinance (adopted 2008; 
amended 2012 and 2014)

Ordinance (adopted January 16, 
2009)

Ordinance (adopted in 1992; 
amended in 1995)

Draft Ordinance Ordinance (adopted November 
4, 2014)

Ordinance (adopted August 4, 
2010; in process of being 
amended)

Size 
thresholds

Small <20,000 gal/yr
Large >20,000 gal/yr (> 8k 
cases)

No thresholds Small < 10,000 cases/yr
Medium > 10,000 cases/yr
Large - any winery with events > 
250 persons

Small < 21,000 cases/yr 
  < 15,000 sq ft
Large > 21,000 cases/yr
   > 15,000 sq ft

Small < 20,000 cases/yr                                                                                                                               
Large > 20,000 cases/yr

Micro-winery  < 250 gal/ac of 
vineyard
Winery - no size thresholds

No thresholds Small < 20,000 sq ft max
Medium < 20,000 sq ft max 
Large - max size est. by use 
permit

Small - 201 - 36,000 gal/yr (15k 
cases)
Medium > 36,000 - 99,000 gal/yr  
(42k cases)             
Large  > 100,000 gal/yr (> 42k 
cases)

Wholesale or Boutique < 12,000 
gal/yr (5k cases) 
Small < 120,000 gal/yr (50k 
cases)
Large >120,000 gal/yr (>50k 
cases)

Minimum Site 
Area

Small - 4 ac min
Large - 10 ac min

None None  None Winery - 4.6 ac min; min 1 ac 
vineyard
Small event center - 10 ac < 100 
people
Medium event center - 20 ac < 
200 people
Large event center - 40 ac < 400 
people  

By right:
Micro - 5 ac min
10 ac min w/5 ac vineyard in ag 
zones
20 ac min w/5 ac vineyard in non-
ag zones 
Use Permit >10 ac w/5 ac 
vineyard in non ag zone

None Small > 2 acres vineyard
Medium > 20 acres > 10 acres 
vineyard
Large > 40 acres > 20 acres 
vineyard

Small - 5 ac min
Medium/Large - 10 ac min

Boutique or Wholesale               
< 1 ac - 1,000 sf
1-2 ac - 1,500 sf
2-4 ac- 2,000 sf
for every ac over 4 ac   +200 sf 
up to 5,000 sf max
Small/Large - no min

Setbacks 600' setback on arterial roads

300' setback on other roads 
including private roads

100' from property line and 200' 
from existing residences all 
winery structures and outdoor 
use areas

200' from property line and 400' 
from existing residences for 
wineries with public tours, 
tasting, retail sales, or special 
events

None specified None specified 200' setback from streams; > 20 
acre lot size; < 2.5 ac max used 
for structures

100' from property line 200' 
from residence not owned by 
applicant for winery

200' from property line 400' 
from residence not owned by 
applicant for winery with 
tasting and events

Special event setback of 1,000 ft 
from residential zone

Special event setback of 1,000 ft 
from residential zone

300' from roads

300' to property line of existing 
residence (if residence is 
setback 200' can be reduced to 
100')

None specified

Tasting Room Small - no public tours, no 
wine tasting, no retail sales, no 
public events                                                                                                                      
Large -by  use permit

Accessory to winery only Accessory to winery only 

Off-site tasting room - use permit

Accessory to winery only: 
includes wholesale, retail sales, 
wine tasting and winery tours

Allowed with zoning clearance 
or conditional use permit

Micro - no public tasting, sales, 
tours accessory to a winery only
Allowed by right on lots
  > 10 ac in ag zones
Allowed by use permit 
  > 10 ac in non-ag zones 

Accessory to winery only
Located withnin200" of winery
Limit to 1 per site
Wineries may share a tasting 
room

Small - not allowed
Medium - not larger than 600 sq 
ft or 10% of winery structure 
area
Large - size est. by use permit

No more than 30% of wine 
production area (retail sales 
max 500 sq ft)

Wholesale - not allowed
Boutique - 1 tasting/retail sales 
room allowed

Visitors Events < 150 visitors Small - may include limited public 
gatherings and promotional 
events

< 150 allowed by right 50 - 250 persons at one time 
allowed by right > 20 ac or > 10 
ac in ag zones

Small - not allowed except for 
trade members
Medium:
 < 40 acres < 50 visitors

>250 persons by use permit  > 40 acres < 80 visitors
Large < 80 visitors 

Visitor Hours Events end by 10:00 pm No standard - by use permit Use Permit if ends after 10 pm Wineries: by use permit
Ag Event Centers: 10am-10pm 
(Fri-Sat), 10am-8pm (Sun-
Thurs)

By use permit By use permit 10:00 am - 6:00 pm
winemaker meals until 10:00 pm

Events shall end by 10 pm Wholesale - not allowed
Boutique - 10am-legal sunset (7 
days/week)
Small - by minor use permit

Food Service Commercial kitchen w/use 
permit
Food and wine pairing allowed                                                                                                                              
No menu options, no meal 
service such that the winery 
functions as a café or 
restaurant

With Permit (Ministerial or 
Administrative):
Use must be incidental, related, 
and subordinate in nature to 
the winery
Located in same structure
Max 1500 sq ft of kitchen and 
dining area (including outdoor 
dining)
Catering kitchen

Commercial kitchen allowed 
ancillary to winery operations

Restaurant allowed in 
Agricultural Commercial Zone

Allowed as Agricultural Event 
Center Conditional Use Permit.
Restaurants are not allowed

Snack foods during wine tasting 
allowed
Commercial kitchen > 20 acre 
parcels                                                                                                                              
Dining facilities by use permit

Small - Not allowed except for 
members of the trade
Medium/Large May be allowed

Commercial kitchen allowed for 
events and shall not be used as 
a restaurant

Boutique Winery: sales and 
consumption on-site of pre-
packaged food or catering
Small Winery: outdoor eating, 
max 5 tables, no more than 20 
people



County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Event 
Definitions

Marketing of wine: activity 
conducted at a winery for the 
education of customers and 
may include cultural and 
social events (may include 
food service such as food and 
wine pairing)
Business events can be 
marketing of wine if part of 
approved marketing plan

Winery-related Events: 
Fundraising events; Winemaker 
Dinners; Weddings
Private Winery Events: 
Company Holiday Party; 
Employee-Related Private 
Parties

Industry/Marketing events: any 
activity to market wine and 
winemaking, barrel tasting, wine 
club dinners, passport, harvest 
festivals and industrywide.
Small events: < 50 persons
Medium events: < 250 persons
Large events: > 250 persons
Private events: includes fund 
raising for non profit 
organizations

Small event 12 events/yr, < 150 
attendees, 
< 100 vehicle trips
Site Plan Review required

Large event > 12 events/yr
> 150 attendees
 > 100 vehicle trips
Minor Use Permit required

Marketing events: intended for 
promotion and sale of facility's 
products

Special events: charitable events, 
promotional events, facility 
rentals events (weddings, parties, 
company picnics, and reunions)

Special event: any event with 50 
or more attendees including 
concerts, weddings, winemaker 
dinners, and advertised events 
(including fund raising, but not 
industry-wide events)

Winery special event: > 80 
people including amplified 
sound, weddings, concerts, 
fund raising events; does not 
include industry-wide events

Accessory Winery event: 
promotes and marketing of 
wine and wine industry may 
(includes wine release parties, 
barrel tasting, and wine club 
activities)
Marketing event: include 
weddings and concerts; may 
include food service

Agricultural 
Promotional 
Events

No more than 3 consecutive 
days                                                                                                                            
< 50 persons/day License not 
required                                                                                                                              
License required:                                                                                                                              
> 50 persons/day; amplified 
sound;  6 days/yr; 
50 - 400 persons/day; 6/yr;                                                                                                                              
> 400 persons/day; 3/yr; 

For Winery-related Events:
Allowed up to 150 people
With Permit (Administrative): 
Allowed from 151-500 people
With Special Event Permit 
(notice and referral): Allowed 
over 500 people

Industry/Marketing events: 12/yr 
allowed; use permit required for 
additional events
Small events: allowed if lot is 5 
acres or larger
Medium events: 12/yr
Large events: use permit required
Private events: no limit

Wineries: 
2 events/yr temp use permit
6 events/yr w/use permit

Agricultural Event Centers: 26 
events/yr or as est. by Use 
Permit

Non ag events: 48/yr
 <50 people do not count; 
< 250 people allowed
by right in ag zones > 10 ac
allowed by use permit in non-ag 
zones > 20 ac 

Non ag "special" events: more 
than 48/yr > 250 people at one 
time allowed by use permit on > 
10 ac in ag zones

<  6 events < 80 people minor 
use permit
> 6 events or > 80 people use 
permit 

For all: 20 ac min 
limited to 40 days/yr

Outdoor amplified sound only 
from 10 am-5 pm

Small - Not allowed
Medium - Max 4 winemaker 
meals/yr
Large - Max 6 winemaker 
meals/yr

Small: 12 events/yr, 150 people
Medium: 15 events/yr, 300 
people
Large: 20 events/yr, 300 people
Industry events and Accessory 
winery events are not included 
in the total number of events

Wholesale Limited Winery, 
Boutique Winery: Not allowed
Small Winery: Allowed, with 
standards

Industry-wide 
Events

Not mentioned Allowed See above See above Not mentioned See above Not mentioned All max allowed 4/yr                                                                                                                               
small < 50 visitors max
medium: 
 < 40 acres  <100 visitors; 
 > 40 acres <150 visitors
large < 200 visitors industry-
wide or ag promo event

Other Events 
(weddings, 
private 
parties, 

No weddings. Events must 
related to wine education.

For Weddings and Charitable 
Dinners, see 
Special/Agricultural 
Promotional Events)
For other events: Allowed

Allowed as Agricultural Event 
Center w/Use Permit

Facility rental
12/year < 20 acres
24/year > 20 acres

See Special Events Small/Medium: Not allowed
Large: Max 12/yr with use 
permit

corporate, 
charitable)
Cooking 
Demonstra-  

None allowed for Agricultural Event 
Center

small/medium - not allowed
large by use permit

tions

Parking No standards

Reviewed individually with use 
permits

Development Plan required

Included requirements: 1 space 
per employee; visitor parking  = 
2.5 persons/vehicle with 
enough for max capacity; event 
(> 20 persons) requires 
adequate on-site or off-site 
parking

1 space/1,000 sf of warehouse 
area 
1 space/200 sq ft of tasting room 
area

Medium/Large wineries also need 
1 space per 3 attendees for events

Must be on-site

Special events, weddings, 
marketing promotional events 
may use temporary overflow 
parking

Small - min 5 spaces
Large - 1 space/300 sf of tasting 
rm/office
1 space/1,500 sq ft of 
production area 
1 space/2.5 people for events
Agricultural Event Center: 1 
space/2.5 people, 1 space/FTE

Permanent parking required for 
winery, tasting room, and 
accessory uses
Temporary parking can be 
unsurfaced
All parking must be on-site and 
meet fire code requirements

400 sf/car
Larger projects conditioned on 
parking plan and events
no parking on any adjoining 
ROW

Parking plan for special events 
to include a parking 
coordinator for events attended 
by 100 or more persons

Parking attendant Boutique - min of 6 spaces, min 
of 3 employee spaces, no off-
site parking allowed

Noise Noise standards
65 dBA
60 dBA for events

Noise standards Noise standards Noise standards Noise standards None 65 dB at property line Outdoor amplified sound 
ceases at 7 pm (inner-rural 
areas) or 10 pm (rural areas)

Outdoor amplified sound per 
use permit
Permitted 10am-9pm

Noise standards
Boutique - amplified sound is 
not allowed

Enforcement Annual audit of % of use 
permit; annual fee

Enforcement Plan required 
prior to effective date

            

                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                        
                                                                                                                     

                                                                          

                                                                                             



County Napa Monterey Santa Clara Yolo Placer El Dorado San Luis Obispo Santa Barbara San Joaquin San Diego
Misc Categorically exempt 

allowance for small wineries 
(20,000 gallon production)

Must have adequate septic 
capacity for maximum number of 
visitors

Agritourism: for the enjoyment 
and education of visitors, 
guests, or clients. Uses include, 
wine tasting, sale of local 
agricultural products, and event 
centers that accommodate 
weddings, music, and limited 
dining.

Agricultural Event Center: 
facility located on agriculturally 
zoned land that has an ongoing 
agricultural use that provides a 
facility for any type of social 
gathering  and consisting of 
multipurpose meeting and/or 
recreational facilities, typically 
consisting of multipurpose 
rooms and a kitchen that are 
available for use by various 
private groups for activities 
such as weddings, parties, 
receptions, etc.

50% local fruit required Principal access driveway shall 
be located  on or within one 
mile of an arterial

Outdoor tanks require 100% 
screening

 Marketing Calendar shall be 
filed with the Community 
Development Department on a 
biannual basis and updated 
monthly as needed; must be 
kept on-site at all time

Fruit requirements:
Wholesale Limited Winery: up 
to 75% of fruit may be imported
Boutique Winery: 75% grown in 
the County, 25% grown on-site
Small Winery: 50% grown in the 
County, 25% grown on-site
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